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The culture of human society is a set of
abstract, man-made patterns of and
for behavior, action and artefacts
(Tylor 1871, Kroeber and Kluckhohn
1952, Kroeber and Parsons 1958, Ver-
meersch 1977). Culture is acquired
and transmitted by means of symbols.
In modern societies culture is to a very
large extent stored, disseminated,
reproduced and gradually changed in
and by the mass media.
Being a system, culture may be con¬
ceptualized in terms of structure and
process. As ongoing process, culture
manifests itself as regularities in
behavior and actions of groups and
aggregates of individuals. As structure
it must be conceptualized as supra¬
individual, abstract wholes of ideas,
beliefs and values.
Both when conceived as structure and
when conceived as process, culture is
something which belongs to societies
rather than to individuals. It is a social
phenomenon, even a societal one. As
such, it is related to other societal sys¬
tems (economy, technology, polity
etc.). The relations between culture
and other societal systems is a classi¬
cal problem of social science. Within a
given society, four types of such rela¬
tions are possible (Rosengren 1981).
Figure 1 orders these four types in a
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typology. The figure could be made
the starting-point for a treatise or two
about the relationships between soci¬
ety and culture, but here a few short
remarks will have to suffice.
Figure 1 is a typology of relations
between culture and other societal
systems, but it is also a typology of
theories concerning these relation¬
ships. For centuries, heated debates
have raged along the axis Material-
ism/ldealism. Gradually, however, the
scientific and scholarly discussions
have moved over to the ideologically
less inflammable but perhaps more
realistic axis Interdependence/Auto-
nomy - even if sometimes the old ter¬
minology has been preserved (Bell
1976, Bunge 1981, Harris 1980, Lums¬
den and Wilson 1981).

In such discussions there has been a
tendency to forget the importance of
time. The relationships between cul¬
ture and society take place within a
time perspective ranging from weeks
and months over years and decades
to centuries and millenia. It would be
strange indeed if the relationships
were to be the same over this huge
span of time. It is easily conceivable
that in one time perspective we may
have, say, interdependence, in
another, autonomy (Carlsson et al
1981, Rosengren 1984).
Another complication is that these
relationships probably are not the
same for different subsystems of soci¬
ety. The relationships of economy to

Figure 1: Four types of relationships between culture and other societal systems
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culture are probably not the same as
those of, say, the polity.
Yet another complication is that the
typology of Figure 1 is valid for closed
systems. But today, very few - if any -
societies are closed systems. Most
societies are subject to a host of influ¬
ences coming from the outside. These
influences affect both the single sub¬
systems of society and the relations
between these subsystems.
So we see that the intriguing question
guiding this symposium -Trendsetters
or trend-followers? - is really quite
complex. But at this stage we can say
at least this much:
The relationship between culture and
other societal subsystems is primarily
characterized by interdependence. In
a modern society of our type, one of
culture’s main ways of manifesting
itself is in the mass media. Regarded
in this perspective, the most important
question about the media may not be
whether they are trend-setters or
trend-followers. In the perspective
applied in this article, the important
thing is that the mass media are the
main carriers of our culture - in all
senses of the word.
As main carriers of our culture the
media must interact with a host of
other societal systems (as indeed they
must do already as economic and
social organizations). Whether in such
interactions they should be regarded
as trend-setters or trend-followers
depends mainly on the time perspec¬
tive applied, and on the subsystems
under study.
There are a number of mutually
interacting societal subsystems. The
whole of society can be interpeted and
explicated in terms of each of the main
societal systems - in political, econo¬
mic, religious, scientific, artistic etc.
terms. Yet the system of culture- soci¬
ety’s basic ideas, values and beliefs
about and for itself and the world at
large - is more central to all other
societal systems than is any other sys¬
tem. Culture is close to them all, while
the ‘distance’ between the rest of the
systems varies from case to case.

Figure 2 is an attempt to create a typol¬
ogy for societal systems and to visual¬
ize their relationships in terms of a so
called circumplex (Guttman 1954; cf.
Katz et al 1973, Shepard 1978, Lums¬
den and Wilson 1981). The typology is
based on two axes representing two
pairs of very basic value orientations:
expressive/instrumental value orienta¬
tion, and cognitive/normative value
orientation. The circumplex locates the
main societal subsystems in this two-
dimensial space in a way which sug¬
gests their closest 'neighbours’ in soci¬
ety. (The boundary lines between the
subsystems-the ‘spokes of the wheel’
have been made undulating in order to
illustrate that the locations of each
subsystem is not completely
unequivocal in terms of the two main
dimensions of the figure.)

The typology of values is similar, of
course, to several other, more or less
Weberian or Parsonian typologies, but
mostly so, perhaps, to the one pre¬
sented by Namenwirth and Bibbe
(1976), which includes also the ele¬
ment of time, however (cf. Namenwirth
1973).
The division into subsystems of society
is crude. Within each of the subsys¬
tems further subdivisions could be
made, and other subsystems could be
added. Yet it seems fairly reasonable,
for instance, that the neighbouring
systems of economy are polity and
technology, or that scholarship falls
between literature and science, etc. It
also seems reasonable that economy
and technology have a primarily
instrumental orientation, while their
neighbours - polity and science - are
more normatively and cognitively
oriented, respectively, and that art and
literature are primarily expressively
oriented, while their neighbours - reli¬
gion and scholarschip - are more nor¬
matively and cognitively oriented,
respectively.
In combination, the two dimensions
represent the four ultimate values of
truth, utility, beauty, and righteous-
ness/holiness on which are built the
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Figure 2: The great wheel of culture in society.

large fundamental institutions of soci¬
ety: economy, polity, religion etc. (The
four ultimate values could also be
described by four very basic verbs:
sapere, facere, esse, debere.)
At the centre of the circumplex - the
'hub of the wheel’ - we find culture.
Culture, then, is both cognitively and
normatively oriented, both expressive
and instrumental. It unites and relates,
one to the other, the basic orientations
and various sub-systems. The two
boundary circles of the hub illustrate
the fact that there are specific cultures
- political culture, scientific culture
etc -as well as a more general culture,

more or less common to the whole of
society. The dashed network relating
the various sub-systems to each other
tells us something about the complex¬
ity of the overall system, and of the
immense communicative and co¬
ordinating functions fulfilled by culture:
28 first order interdependencies,
innumerable secondary and tertiary
interdependencies and interactions.
The two-dimensional descriptive
model of culture and society pre¬
sented in the figure gives us a notion of
the complexity of the problem we are
dealing with.
Several analogies come to mind when
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trying to grasp the various functions of
culture as depicted in Figure 2. It
could be likened to a hughe telephone
exchange, connecting a number of
extensions - and sometimes discon¬
necting some of them. It could be seen
as the exchange office of a bank, con¬
verting values of the most different
types into each other: beauty into holi¬
ness, utility into truth, political values
into economical ones, etc. It has been
called the 'cement of society’, and it
has been suggestively likened to the
mind of that Leviathan of a body, soci¬
ety (Andrén 1982, 1984).
Each simile has its own heuristic value
as a generator of hypotheses and
theories. Common to them all is that
culture is seen as a system of symbols
standing for ideas, beliefs and values.
The study of culture, therefore, must of
necessity be the study of symbols and
symbol systems, for instance, such as
the ones carried by the mass media.
The study of culture cannot, however,
neglect culture’s other manifestations:
social actions and material objects,
artefacts. Therefore, a third dimension
must be added to the two dimensions
of Figure 2, making the wheel into a
cylinder or, perhaps, a cone- a three-
dimensional descriptive model of cul¬
ture and society, instead of the two-
dimensional one presented in Figure
2. The third dimension provides us
with two types of relationships instead
of one only: horizontal linkages, which
we have been discussing up to now,
and vertical linkages. The nature of the
vertical linkages, of course, depends
on the nature of the third dimension.
The third dimension has three values,
three layers called ideas, actions and
artefacts. The boundary areas
between the three layers are important
both for theoretical and practical
reasons. Especially important is the
boundary area between the layers of
ideas and actions. This is where ideas,
beliefs and values are linked to, and
transformed into, actions and arte¬
facts. This is where socialization takes
place. This is where the agents of
socialization operate. In terms of the

three-dimensional figure envisaged
here, socialization agents could be
conceived of as linkages between the
level of ideas and actions.
There are a number of socializing
agents linking the levels of ideas and
actions. All societies have at least
three types of socializing agents:
family, peer group and work group.
Societies of our kind have also at least
five other types of socializing agents:
church, school, law agents, various
formal organizations, and the mass
media.
All this means that just as we have a
very large number of horizontal link¬
ages in our model of culture in society,
we also have a very large number of
vertical linkages. Since today culture
to a very large extent is both stored in,
and disseminated by, the mass media,
these media play an important role in
both vertical and horizontal linkages.

How can we scientifically study the two
types of linkages implied by our three-
dimensional model of culture and soci¬
ety? On the whole, we have four large
groups of scientific instruments at our
disposal for this task:
•Theories of media, culture and other
societal systems
• Various societal indicators
•Socialization theory
•Methodologies for the study of
media/individual relationships.

In the remainder of this article, I shall
discuss each of these four groups of
scientific instruments shortly.
Let’s start with theories about the rela¬
tions between media, culture and soci¬
ety. There is no dearth of such theories
(McQuail 1983). They range from
grand theories such as those of, say,
Habermas (1984) or George C. Alex¬
ander (1981), over
general but less grand theories such
as Wright’s functional theoretical
schema (Wright 1975) or the ‘inte¬
grated model of communication in
society’ presented by DeFleur and
Ball-Rokeach (1982), to
specific theories of the middle range
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such as, say, Blumler and Gurevitch's
(1981) theories of political com¬
munication and typologies of political
roles available for citizens.
Generally it could be said that the
grander the theories, the less their
contact with empirical research, both
as starting-points for the theories
themselves, and as outcomes of the
theories. I will not enlarge upon any of
these theories here, only stress the
obvious, namely, that in order to obtain
growth in this area of research, it is
mandatory that theorizing and empiri¬
cal research be brought together
rather than that they should continue to
develop more or less independently of
each other. In this perspective, what
we need is more theories of the middle
range rather than very specific or very
general ones.

The main methodological instruments
for dealing with the horizontal linkages
of our three-dimensional model of cul¬
ture are three main types of societal
indicators existing at present:
Economic indicators, tapping the pro¬
duction and accumulation of goods;
Social indicators, tapping the distribu¬
tion and consumption of goods (and
ills);
Cultural indicators, tapping the
maintenance, reproduction and
innovation of the central value system
of society.
Economic indicators have been
around for centuries, social indicators
for decades, and cultural indicators for
some 10 or 15 years. In this article
cultural indicators are in focus.

Cultural Indicators

Theoretically, there are two types of
cultural indicators, tapping
culture as structure and culture as
process.
Culture as structure is culture at the
macro level, the level of ideas. Indi¬
cators tapping culture at this level
must be system-oriented. Culture as
process is culture manifesting itself at
the micro level, at the level of action.

Indicators tapping culture at this level
must be individual-oriented.

Methodologically, there are three main
types of cultural indicators, based on•content analysis of mass media
content,
•survey analysis of values held by
aggregates of individuals, and•secondary analysis of statistical data
about actions and behavior of aggre¬
gates of individuals.
Cultural indicators based on content
analysis of mass media content may
be exemplified by, say, Gerbner’s
yearly analysis of American TV content
or the Swedish Cultural Indicators
Program (cf. below).
Cultural indicators based on survey
analysis of values held by aggregates
of individuals may be exemplified by
Rokeach’s and Inglehart’s repeated
measurements of values held by differ¬
ent populations at different points of
time (Rokeach 1979, Inglehart 1984).
Cultural indicators based on secon¬
dary analysis of statistical data about
behavior and actions by aggregates of
individuals may be exemplified by,
say, Richard Peterson's measure¬
ments of Americans’ ways of spending
their time and money (Peterson and
Hughes 1984).
Cultural indicators based on content
analysis tend to be macro and struc¬
ture-oriented. The other two method¬
ological types of cultural indicators are
Janus-faced in that they build on indi¬
vidual data at the same time as they
aim at tapping an overarching struc¬
ture of ideas and values by way of
analyzing the individual data at the
aggregate level.

The Swedish Cultural Indicators
Research Program

As an example of recent cultural indi¬
cators research I would like to insert a
short presentation of the Swedish
Cultural Indicators Research Program.
It is an interdisciplinary program which
has been running for eight or ten years
by now (Rosengren 1981).
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The basis of the program is five inde¬
pendent but co-ordinated research
projects, each led by a specialist in the
area of the project. The five projects
deal with the development of the cul¬
tural climate in five different sectors of
post-war Sweden: foreign policy,
domestic politics, religion, advertising
and literature. The main aim of the
whole program is to construct and
apply cultural indicators, standardized
instruments for measuring relevant
aspects of the five sectors of Swedish
society chosen for study: domestic
politics, foreign policy debate, religion,
economy, literature. The method of
data collection is quantitative content
analysis of Swedish dailies and week¬
lies from the time period under study,
1945-1975.
Up to now the research program has
produced five books and a number of
articles and reports (for recent pre¬

sentations, see E. Block 1984, P. Block
1984, Goldmann 1984, Nowak 1984,
Rosengren 1985 b). Within the
framework of this article, only some
small tidbits of the results may be
offered.
In the domestic policy project, lead by
Dr. Eva Block at the Swedish Ar¬
chive for Sound and Pictures, Stock¬
holm, a main interest has been the
values of freedom and equality as con¬
ceptualized by Rokeach and others
working in his tradition (Rokeach 1979,
E. Block 1984). A representative sam¬
ple of editorials in five leading Swedish
dailies was made the object of
quantitative content analysis with
respect to the two concepts. In the
time period under study the value of
freedom seems to have been on the
wane in Sweden; the value of equality,
on the increase (cf. Figure 3).

Figure 3: The values of freedom and equality in editorials of five leading Swedish newspapers.
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In Rokeachean terms, this develop¬
ment could be described as a
development from a liberal political
culture towards a socialist one.
Toward the end of the sixties and the
beginning of the seventies, these ten¬
dencies seem to have stagnated.
Indeed, in the beginning and middle of
the 80’s, the cultural climate may well
again be characterized as a liberal
one - a hypothesis which awaits its
future test by means of continued
measurements based on the indi¬
cators developed by Eva Block.
In the foreign policy debate project,
lead by Professor Kjell Goldmann at
the University of Stockholm, editorials
from six leading dailies representing
the five political parties in parliament
were content analyzed with respect to
the geographical area forming the

main subject matter of the editorial. An
index varying between- 1 and + 1 was
developed, where - 1 stands for mini¬
mal, + 1 for maximal orientation toward
remote areas of the world (as seen
from the horizon of Stockholm). The
average of this index for the six news¬
papers during the time period under
study is given in Figure 4. (cf. Gold¬
mann 1984). It shows a dramatic
increase in the ‘remote areas orienta¬
tion’ occurring in the early sixties. This
development could be described as
an important change in the interna¬
tionalism of Swedish culture. Like other
time series produced within the foreign
policy project it may be related mainly
to data such as those in Figure 3. It will
also serve as an important input to
other projects within the research
program.

Figure 4: Distant areas orientation in editorials of six leading Swedish newspapers.

In the project on religion, lead by Dr.
Per Block of the Swedish Bible Com¬
mission in Uppsala, a quantitative con¬
tent analysis was done of death
announcements in Swedish dailies.
(The death of most Swedes are made

publicly known by such paid-for
announcements, which often contain a
poem or a short religious sentence.)
Two samples from the Swedish daily
press were drawn: one from five lead¬
ing Swedish newspapers published in
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the three biggest cities of the country,
another from the entire daily press in
Sweden. In both cases the presence
or absence of a religious sentence in
the death announcements was noted,
on the assumption that the absence or
presence of such a sentence could be
used as an indicator of religousness or
secularization. Figure 5 offers the

result: a steady downward trend, a
picture of increasing secularization.
Superimposed on the trend one may
find cycles and more or less random
oscillations, to be interpreted in
generalizing, nomothetic terms, or in
more specific, ideographic terms, as
the case may be (cf. P. Block 1984).

In the economic project, lead by Dr.
Kjell Nowak, Director of the Centre for
Mass Communication Research at the
University of Stockholm, ads in a re¬
presentative sample of Swedish week¬
lies were content analyzed along a
number of dimensions. One con¬
cerned the pronoun of address used in
the ad. Swedish has two pronouns of
address: "du” and ”ni” (roughly com¬
parable to the ”du” and "Sie” of Ger¬
man, "tu” and "vous” in French). Dur¬
ing the last decades there has been an
increased tendency to use the more

egalitarian ”du" in cases where
formerly one would have used "ni" or
some more or less equivalent indirect
way of address. Figure 6 shows a
dramatic shift from "ni” to ”du” in the
ads, starting about 1965 and probably
leveling out or even being diminished
again towards the early 1980’s (cf
Nowak 1984). A similar shift took place
in spoken Swedish, but it does not
seem to have been given much atten¬
tion in research. The shift can be
intrepreted in terms of increased
equality and solidarity, along the lines
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drawn up by Roger Brown (1965) in his
fascinating chapter on the develop¬
ment of the European pronouns of
address. It is interesting to note in pas¬
sing that similar shifts in the pronouns

of address seem to have been on their
way in the other Scandinavian lan¬
guages, and in French and German as
well.

Figure 6: Pronouns of address in ads in Swedish weeklies.

In the literature project, lead by the
present writer, book reviews published
in the daily press were content analy¬
zed by means of a special technique.
Reviewers of literature often mention in
their reviews writers other than the one
under review, and these mentions may
be regarded as expressions of
associations on the part of the
reviewer. All the mentions in a repre¬
sentative sample of literary reviews in
the daily press may therefore be used
to characterize the literary frame of
reference of the corps of reviewers.
Size, age, geographical composition
and many other characteristics of this

literary frame of reference may then be
quantitatively measured in a precise
way (cf Rosengren 1985 a).
Figure 7 shows the age of the literary
frame of reference as measured by the
mean age of the authors mentioned at
the time of the mention. It will be seen
that there was a drastic rejuvenation in
the literary frame of reference of the
early sixties, followed by a gradual
return to presumably more normal
conditions. The Swedish literary cul¬
ture was younger, then, in the middle
of the sixties, than just before and just
after that period of change of upheav¬
als.
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Figure 7: Age of Swedish literary frame of reference.

The task of putting each of the results
presented here in the shortest possi¬
ble way into the more meaningful
whole of a theory by means of which
the data may be interpreted and
understood cannot be undertaken
here. To no small degree it has already
been done in each of the reports from
the five sub-projects. What still
remains largely undone is the formi¬
dable task of relating the results from
the various projects to each other. This
task will hopefully be begun soon. In
the terms used in this article, the task
amounts to finding a meaningful
framework within which to present the
many horizontal links between the
various societal subsystems studied in
the sub-projects of the Swedish Cultur¬
al Indicators Program.
One way of grasping the meaning of
the hundreds of time series presented
in the program is to reduce them to a
small number of basic dimensions.
Within the Cultural Indicators Program,
Kjell Goldmann suggested three basic
dimensions which may go a long way
towards being able to integrate the
many variables measured in the five
sub-projects of the program and pre¬
sumably tapping important aspects of
that complicated web of shared ideas,
beliefs and values constituting the cul¬

ture of postwar Sweden. The dimen¬
sions are related to each other in what
in the program we like to call "Gold¬
mann’s cube”, based on the dimen¬
sions of radicalism, activism and inter¬
nationalism (Goldmann 1984). Into this
cube one may inscribe hypothetically
the development of the Swedish cul¬
tural climate as has been done in
Figure 8 (cf Rosengren 1981).

Time series and relations between
time series represent very tricky prob¬
lems indeed. By and large, most of the
work with relating to each other to
various time series created within the
Swedish Cultural Indicators Program
remains to be done. A few remarks will
have to suffice here. (The argument
builds on a typology established by a
member of the Swedish Cultural Indi¬
cators program, Dr. Per Block, of the
Swedish Bible Commission in
Uppsala.)
Block suggests that we start by look¬
ing for correlations between media
based cultural indicators in the same
subsystem of society, say, religion. If
we find them, possibly after intro¬
ducing lags, then we may speak of a
homogeneous media culture of reli¬
gion. If we do not find them, we have
reasons either to question the validity
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Figure 8: Hypothetical development of the Swedish cultural climate during the postwar period, in terms of
"Goldmann’s space”.

Radicalism

of our measures, or to assume heter¬
ogeneity in the media culture of reli¬
gion.
Next step is to look for correlations
- again possibly lagged correlations -
between other types of cultural indi¬
cators in the same sector, say, indi¬
cators based on survey analysis or
behavioral measures. If we find them,
we may speak of a homogeneous sec¬
tor culture in society. If we do not find
them, we have again reasons either to
question the validity of our measures,
or to speak of a hetereogeneous sec¬
tor culture.
Next step again would be to correlate
cultural indicators from different sec¬
tors, say literature and religion. If we
find our correlations, then we may
speak of a homogenous cultural cli¬
mate. If not, we have again reasons to
discuss validity and/or heterogeneity.
After that, next step would be to corre¬
late our cultural indicators with
relevant economic and social indi¬
cators. Finding such correlations
- again possibly lagged ones - we

would be in a position to give better
answers to the eternal questions about
materialism, idealism, interdepen¬
dence and autonomy.
Yet another step would then be to
relate cultural indicators from different
countries to each other, giving us a
possibility to discuss trans-national,
regional culture.
In terms of such a stepwise procedure,
the Swedish Cultural Indicators Pro¬
gram has not advanced very far. But
when all the sub-projects from the
program have been finalized, we
should have a fair chance to proceed
at least some way down the road
pointed out in Per Block’s typology.
With this I leave the societal indicators
and turn to another type of scientific
instruments available when studying
horizontal and vertical linkages in in
the wheel of culture, or rather, in the
cone of culture. I turn to theories about
vertical linkages, more specifically to
theories about the relationships
between the layers of ideas and
actions in our cone. The reader will

136



remember that in our terms the bound¬
ary area between ideas and actions is
where all the socialization agents
operate. This is where socialization
takes place.

Socialization Theories

Somewhat surprisingly, the interest of
socialization theorists in the role of the
mass media in the socialization pro¬
cess actually has been rather small.
Witness the various authoritative hand¬
books and textbooks on social
psychology, where as a rule mass
media and mass communication are
given only scant attention (cf, for in¬
stance, Goslin 1968, Albrecht et al
1980). Socialization theory, therefore,
should be extended to include in a
systematic way the influence exerted
by one of the most powerful agents of
socialization, namely, the mass media.
A valuable platform for such an under¬
taking is offered by the bibliography
compiled by Halloran (1976).

When giving the mass media their due
in socialization theory, some con¬
sideration should be given to the sim¬
ple fact that there are two parties to all
socialization: the individual being
socialized, and the socializing society,
represented by one or more specific
agents of socialization.
For each of these two parties an impor¬
tant distinction has been made again
and again in the research literature.
The individual socialized has been
characterized as either an active sub¬
ject or a passive object. The social¬
izing society has been characterized
in either terms of conflict or terms of
consensus.
The two distinctions have often been
discussed, in recent years most
perceptibly and forcefully, perhaps, by
McCron (1976). But they have never
been systematically related to each
other. This is done in Figure 9.

Figure 9: Four approaches to socialization research.

Socialized individual
regarded as

Subject Object

Socializing
society
characterized by

Conflict

Consensus

Radical
humanism
Interactionist
sociology

Radical
structuralism
Mainstream
sociology

The figure is derived from discussions
in socialization research, but it coin¬
cides very neatly with a general typol¬
ogy for sociological research originally
presented by Burrell and Morgan
(1979) and related to communication
research by Rosengren (1983a; cf Gill¬
jam 1984). The fact that a typology
derived from socialization research

coincides with a general typology for
sociological research gives strong
validity to both typologies.
Most research has been carried out in
the lower right hand cell, but in order to
make socialization theories really
powerful, the four perspectives should
be integrated. It is not true that man is
either a subject or an object. We are
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both subjects and objects, all the time
(Thunberg et al 1982). And it is not true
that society is characterized by either
conflict or consensus. All societies are
characterized by both conflict and
consensus.
All this should be born in mind when
studying vertical linkages of culture
and other societal systems. It has a
bearing also on the specific study of
the relationships between the mass
media and the individual. This brings
us to the fourth and last type of scien¬
tific instruments at our disposal when
studying horizontal and vertical link¬
ages between culture and other socie¬
tal systems: methodologies for the
study of the relationships between the
mass media and the individual.

Mass media and the Individual

This area, of course, is immense.
Indeed, it is what most mass com¬
munication research has been about.
Two main research traditions may be
found in the area: effects research,
and uses and gratifications research
(Rosengren, Wenner and Palmgreen
1985). In terms of our socialization
typology, effects research is related
primarily to the individual-as-object
perspective, while uses and gratifica¬
tions research is more related to the
individual-as-subject perspective
(Levy and Windahi 1985).
In the same area a number of more
specific research traditions may also
be found, for example,
•News diffusion (Rosengren 1973;
Quarles et al 1983);
•Agenda setting (McCombs and
Shaw 1972; McCombs and Weaver
1985);
•Spiral and Silence (Noelle-Neumann
1974, 1983; Taylor 1982);
•Cultivation research (Gerbner 1969,
1984).
All four of these traditions are relevant
to socialization by means of the mass
media. All four are relevant to the study
of both horizontal and vertical linkages
between culture and other societal
systems. The time perspective of

these traditions, however, is very dif¬
ferent, ranging from a pronounced
short-time perspective, to an equally
pronounced long-time perspective:•Diffusion of news - hours or days•Agenda setting - weeks or months•Spiral of silence - months or years
•Cultivation research - years or even
longer.
The two broad traditions in the area
- effects research and uses-and-gra-
tifications research - as well as the
more specific research traditions listed
above have gradually turned their
attention from rather specific, short
term problems to more general, long
term problems, something which has
made them all the more relevant to
socialization research, and to research
on enculturation (a somewhat broader
concept than socialization; cf Rosen¬
gren 1985 a). In short, the long term
developments in research on the
relationship between the individual
and the media has gradually come to
favor an interest in the study of mass
media as vertical linkages between
culture and other societal systems.

Concluding Remarks

Much more could be said, of course
about the theoretical, methodological
and empirical instruments put at our
disposal by earlier research in this
area, but space does no permit much
more. So I would like to conclude by
asking how we can use all this when
trying to continue research on the rela¬
tions between culture, media and soci¬
ety, regarded in the light of the ideas
just presented in this article. What
strategies of research should we
follow?
The basic research strategy, of
course, is always to follow up earlier
research. In terms of the Swedish
Cultural Indicators Program, for in¬
stance, the results of the different sub¬
project should be integrated and
related to relevant social and econo¬
mic indicators in the way suggested
above, following Per Block's typology.
But no doubt there is a need for more
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