
ABSTRACTS

"In bits and pieces: Foucault's influence within cultural studies" (Jan Teurlings)

This article examines the way Foucault's work has been interpreted within cultural 
studies. Tracing back the history of cultural studies to the seventies, I argue that 
scholars within cultural studies read Foucault's work according to the then dominant 
structuralist-Gramscian theoretical framework. As a result of this, the Foucault that 
emerged from cultural studies-inspired writings in the seventies and eighties was very 
much a "discursive" one, effectively neglecting Foucault's critique of Marxism. 
However, when the structuralist-Gramscian paradigm started to mutate in the eighties 
- and cultural studies moved into more populist realms - a space was opened up 
within cultural studies for a reading of Foucault that emphasized his critique of 
Marxism. Consequently, recent Foucault-influenced work within cultural studies has 
proven productive, since it enables cultural studies to think "popular culture" 
differently. I also argue that these new approaches help cultural studies to analyse 
media production from a critical perspective in a non economic-reductionist way, 
while at the same time staying clear from populist approaches that are at least 
complicit with, if not supportive of, neo-liberal ideology.

"The WTO and the audio-visual sector: economic free trade vs. cultural horse 
trading?" (Caroline Pauwels and Jan Loisen)

In this article the authors draw up a historical and juridical status questionis of the 
audiovisual dossier as discussed within the framework of the World Trade 
Organization. This implies an overview, firstly, of the rules applying directly to the 
audiovisual sector, secondly, of the liberalization agreements concerning 
telecommunications and thirdly of the rules concerning copyright (TRIPs). In 
anticipation of the start of the discussions in the new multilateral negotiation round - 
launched at the end of last year - the main argument of the article is that the 
interference of the World Trade Organization in the audiovisual and related sectors is 
irreversible, but partly also unpredictable.
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"The digitalization of culture" (Gert Verschraegen)

This article examines the effects and implications of the new media for cultural 
communication. Drawing on an already large literature in the field of sociology and 
'medium theory', it is argued that the computer media revolution affects all stages of 
cultural communication, (acquisition, manipulation, storage, distribution) and all 
types of media (text, images, moving images, sound). The specific characteristics of 
new media and their cultural effects are analysed via a historically informed 
comparison between traditional media (printing press, photography, etc.) and new 
computerised media. It turns out that a lot of the commonly held characteristics of 
new media can already be found in traditional media. One can however distinguish 
some general tendencies of a culture undergoing computerisation, such as increasing 
possibilities for modulation and transformation of data, the variability of new media 
objects and a tendency towards de-centralisation. From a sociological point of view 
however, the most important tendency is the 'individualisation' of mass 
communication. The new media create a segmented, differentiated audience that, 
although massive in terms of numbers, is no longer a mass audience in terms of 
simultaneity and uniformity of the messages it receives. Because computers can 
intervene actively on the contents they diffuse and present them at any point in time 
in the format corresponding to the interests and needs of the individual user.

"The Internet and the Information Society - Criteria for adopting a new 
technology" (Hans Beyers)

It's impossible to imagine our present-day information society without the internet. 
The coming of new media and new technologies has caused a blurring of the borders 
between the domains of communication media. In this article we make an effort to 
sketch the information society, her origin, her special features and key principles. At 
the same time, we will not be blind to the disadvantages and critical notices. The 
internet has its own particular character and applications, as a result of which it is not 
clear whether we can entitle the internet as a mass medium. Further, we consider the 
theories on innovation of new technologies and interactive media. According to 
these, the internet and especially the World Wide Web seem to show quite a few 
deviations. All of this causes the internet and predicting the future to be a widely 
employed, but difficult combination.
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"Fair portrayal on television. An analysis of the argumentations on gender 
parity among programme makers" (Sonja Spee)

Politicians, policy makers and academic researchers have contributed to the public 
debate on fair portrayal in the media. Next to a summarizing of the European and 
national policy measures on this matter, the focus of this article will be on the 
arguments programme makers themselves use when they explicitly attempt to reach 
gender parity in their television programmes. A balanced proportion of women and 
men in media is politically considered a quantitative indicator for the assessment of 
television programmes. In this case study interviews were held with programme 
makers of audience discussion programmes, whereby gender parity was a primary 
condition in the programme format. The arguments they use to legitimate the balance 
in male/female proportions and their selection of experts show different approaches of 
fair portrayal and of television quality.

"Realizing reality. A case study about the establishment of an asylum centre" 
(Baldwin Van Gorp)

In a case study about the establishment of an open asylum centre in a Belgian rural 
village will be explored how the mass media produce a coherent version of reality. 
Narrative concepts and the notion 'frame' are used as theoretical framework. 
Techniques for qualitative-interpretative research are applied to analyze the events, 
which were observed during an ethnographic preliminary phase, as well as the related 
media coverage. In the paper is dealt with four dominating frames: the Nimby-frame, 
the 'All-the-politicians-are-corrupt'-frame, the 'Innocent-victim'-frame and the 
Abstraction-frame. The comparison of the coverage in the national and in the local 
media is demonstrating how the events gained a different meaning according to the 
applied frame. Further, a shift of frames was determined, which also affected the 
criteria of news selection in the connecting period.

"Privacy on the Internet: Analysing dataprotection in Belgian business-to- 
consumer websites" (Michel Walrave)

The use of different forms of marketing communications on the Internet is definitely 
on the rise. During those interactive communication processes, personal data are 
collected not only in an explicit manner (f.e. using electronic forms), but in an 
implicit manner as well (f.e. using cookies, clickstream analysis, spyware). The 
collection and use of data of internet users for marketing purposes raises questions 
concerning the protection of the online consumers' privacy. To protect the 
informational privacy (i.e. dataprotection) and the relational privacy (i.e. in this 
domain the right not to be contacted for marketing purposes) legislative initiatives 
have been taken in the European Union. In an analysis of Belgian commercial 
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websites, we control the application of the Belgian privacylaw in the explicit and one 
implicit form of dataprocessing. One of the conclusions is that a majority of websites 
do not collect consumers’ data respecting several privacy rights.

"Film Audience and (European) Cinema: A theoretical exploration and a survey 
amongst Flemish adolescents" (Philippe Meers)

Empirical research on film audiences is marginal in contemporary film studies. The 
research field has to incorporate contributions from media and television studies, 
since video, television and internet have fundamentally changed the context of film 
consumption. We argue that there is a need for audience research, because it can 
provide fresh insights into important issues such as the state of European cinema. 
Concepts of European and national cinema are put in an audience perspective. We 
present results of a survey on the role of film in the everyday life of young people in 
Flanders. Focussing on varying consumption contexts and the divide Hollywood- 
Europe-Flanders, we find that European film is more foreign to young audiences than 
Hollywood fare. Even local cinema has to deal with prejudice. Reconsidering 
European cinema from an audience perspective opens up new lines of thought that 
traditionally were obscured by macro-approaches and theoretical notions of 
spectatorship.

"The Virtual Battle Against Globalisation: The Role of the Internet in the rise of 
the Anti-Globalisation Movement" (Peter Van Aelst)

Collective action and social movement protest has become commonplace in our 
'demonstration-democracy' and no longer surprises the media or the public. However, 
this was not the case with the recent anti-globalisation protests that attracted 
demonstrators from countries all over the world. The battles of Seattle, Washington, 
Prague and Genoa, with an unforeseen mixture of nationalities and movements, 
became world news. Interestingly, the new media seemed to play a crucial role in the 
organisation of these global-protests. This article attempts to map this movement-in- 
progress via an analysis of the websites of anti-neoliberal globalisation organisations. 
It examines the contribution of these sites to three different conditions that establish 
movement formation; collective identity; actual mobilisation and a network of 
organisations. This, ongoing, explorative research indicates signs of an integration of 
different organizations involved and attributes an important role to the Internet. 
However, while both our methodology and subject are evolving rapidly, conclusions, 
as our initial results show, must be tempered.
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"Ziehern versus Brideshead. The construction of national identity in Flemish 
and British historical television drama" (Alexander Dhoest)

While British period drama provides appealing images of the past, the self-portrayal 
in Flemish period fiction is much grubbier. Flanders is mostly represented as a poor 
rural region, inhabited by hard-working peasants. While this representation of 'poor 
Flanders' partly corresponds to the real situation at the turn of the century, it is not a 
mere reflection. On the contrary, these series selectively construct a particular image 
of the past, which fits within wider discourses about Flemish identity. While this 
representation is not overtly nationalistic, it does support the Flemish emancipation as 
it suggests the existence of a long suppressed nation that, through perseverance and 
hard work, finally gets its due autonomy and recognition. However, in order to 
understand this representation of the past, it is also necessary to take into account the 
institutional context of the broadcaster's economic and artistic 'poverty'.

"Politics in Newspapers: Did You Notice Anything? An Analysis of the 
Tabloidisation of Political News in Four Flemish Newspapers" (Laurence 
Hauttekeete, Wim Peersman and Jan Debackere)

In recent years, there is much controversy about 'tabloidisation'. Many have an 
opinion about the concept, but there is not much unanimity about its exact meaning 
In this article, we give an overview of the different definitions and we search for 
back-grounds of this process, especially for the printed media. In the following, we 
focus on political coverage as one of the most important aspects for a newspaper if it 
wants to fulfil its public task. On the basis of a content analysis of the political 
coverage in 4 Flemish newspapers (2 'quality' and 2 'popular' newspapers), we found a 
bipolarisation: on one side the 'popular' newspapers, on the other side the 'quality' 
papers. In comparison with 1990, the 'popular' newspapers had in 2000 more tabloid 
characteristics. The differences between the 'quality' newspapers were not clear and 
more diffuse.

"The chancellor bonus in the Flemish press. Government and opposition in 
three Flemish newspapers (1991-2000)" (Knut De Swert and Stefaan Walgrave)

Governing parties and politicians have - generally speaking - higher news value than 
other politicians, because they can do something in reality, while others are convicted 
to producing discourse about how they want things to be done. Nevertheless, 
international research shows that these benefits do not automatically result in a 
constant high level of media-exposure. It depends. This article distinguishes between 
three media-bonuses: the governing party bonus (extra attention for the parties in 
government), the cabinet-bonus (extra media-attention for the ministers and 
secretaries of state) and the chancellor bonus (extra media-attention for the prime 
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minister). The bonuses of the last four Belgian governments are put in comparative 
perspective, and finally a media-exposure index is composed, to get a grasp of the 
differences in media-exposure between the prime minister, members of government, 
members of parliament, chairmen of the political parties, etc.

"Life In Front of the Screen: The Importance of Television Viewing for the 
Elderly in a social and personal development perspective" (Steven Eggermont 
and Heidi Vandebosch)

The dominant perspective underlying investigations into the media use of elderly 
regards 'old age' as a rather separate and problematic life stage, and media use as a 
coping tool. This rationale was tested in a face-to-face survey about TV viewing 
motivations and patterns among 284 Flemish elderly. Since the dominant perspective 
pays little attention to the continuity in people's lives, and the link between one's 
personal history and current television use, an additional qualitative study was 
conducted to explore this 'historical and developmental' dimension of media use. The 
quantitative results reveal that a subcategory of elderly considers television viewing 
as a substitute for structuring activities and real life contacts. The semi-structured 
interviews indicate that past experiences, habits and mores influence this generation's 
media behavior and that elderly see mass media as part of societal evolutions.

"A 'Framing' Analysis of the Kosovo War in the Dutch Press (In Comparison 
with the British and Italian Press)" (Christ'1 De Landtsheer, Jerry Palmer and 
Dave Middleton)

This study deals with Kosovo war reporting in The Netherlands. It is a first attempt at 
exploring the possibilities of framing theory for examining the role of news media in 
the Kosovo-conflict. The details of the analytic scheme are 'purpose-built' for this 
study. Data were collected from a representative sample of the daily press (January 
1- June 30, 1999) by way of a (quantitative semantic) content analysis and a 
(quantitative pragmatic) reception analysis. In addition to the results we collected 
from published opinion-polls on the subject we undertook a small survey by way of 
snowball and street questionnaires. Within the limitations of our study we can 
conclude that all survey data are in line with the newspaper content and reception 
data. The content and reception data show that the Dutch press emphasized "political 
frames" rather than "military frames" in order to describe the conflict from a NATO 
point- of view, while it used the "civil" ("humanitarian") frame for blaming agents 
other than NATO. The Dutch press suffered from one-sidedness in favor of NATO 
and a majority of the Dutch population supported the NATO-intervention in Kosovo, 
before, during, and after the conflict. As a consequence, our data indicate that the 
efforts of NATO to control media frames and public opinion have been extremely 
succesfiil in the Dutch case. Additional data that were collected for the UK and Italy 
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suggest that these NATO efforts may have been also effective for the UK but 
certainly less effective for Italy.
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